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Abstract: This study shows the customer fulfilment and service quality on the hotels in Tirunelveli Municipal Corporation
Area. The concentrate on finds their current levels of the item contributions based on SERVICE QUALITY dimensions. Present
concentrate likewise attempts to look at nature of item contributions of the chose Hotels in the area on SERVICE QUALITY
dimensions. It is an exploratory examination study.
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I. INTRODUCTION

A portion of the attributes and exercises of an effective in business are legitimate show and which surpasses the
assumptions for clients all around including from pre-booking to post-stay. The selection of lodgings becomes one of the
primary issues of conversation: the assortment of the inn administrations, quality, dependability, and cost are significant. Since
there are numerous inns in the market giving something similar or comparable administrations, it is vital not exclusively to
draw in yet in addition to save the client in your lodging for the since a long time ago run (known as visitor upkeep). To keep
up with the position held and to contend in future, it is important to offer quality types of assistance by which old clients
(benefactors) might be held, and new clients (counting millennial travellers) might be drawn in.

Il. STATEMENT OF THE PROBLEM
A study on customer staying behaviour towards Hotels in Tirunelveli City. Consumer loyalty is perhaps the main issue
concerning business associations, everything being equal, which is legitimized by the client direction Philosophy and the
fundamental standards of constant improvement of present day endeavours. Client is the individual or business that buys the
labour and products created by a business.

The customer is the ultimate objective of organizations, since it is the client who pays for supply and provokes interest.

I1l. OBJECTIVES OF THE STUDY
» To concentrate on the appropriateness of SERVICE QUALITY measurement in chose in.
» To gauge the view of clients of chose Hotels in assistance quality.
» To analyse the view of clients of chose Hotels as far as administration.

IV. REVIEW OF LITERATURE
Gunaratne (2017), was the main factor in foreseeing the travel industry administration quality and assessment of
substantial quality, trailed by compassion, dependability, and responsiveness.

Mohsin and Lockyer (2018), An scientist found that there are numerous lodgings, the endurance of hotels relies on the
conveyance of the administration quality bringing about client fulfilment.

As per Markovic and Raspor (2019), he make study that the principle measurements of saw administration quality in
inns like dependability, sympathy and capabilities of staff, openness also impacts.

V. RESEARCH METHODLOGY
The current exploration is intended to investigate the elements of SERVICE QUALITY in the organisations. The applied
edge work and hypothetical connecting of the subject is done and the whole examination is separated in to two sections as per
the issue definition and targets. First Tentative standards are applied to the SERVICE QUALITY profile to know the
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legitimacy and unwavering quality of the instrument. Then, at that point, it is estimated and looked at for SERVICE QUALITY
measurements by applying factual instruments.

This review is done by embracing the Explanatory Research Design. The scientist has utilized both essential and auxiliary
information. The essential information were gathered from the 120 respondents in Hotel Nellai Saravana Bhava, Tirunelveli
through an organized survey which has unwavering quality worth of 0.892 (89%) by applying Cronbach"s Alpha Test..

VI. LIMITATION OF THE STUDY
» The respondents were reluctant in answering the questions.
» The study was carried only in Tirunelveli city part of town and it could not be generalized.
» The time of the review is extremely short.

Thus, it is clear from the above table that Majority (42%) of the respondents possessed to the habit of using the Two to

Three Times.

Thus it is clear from the above table that Majority (34%) of the respondents possessed to the habit of using the South

Indian Food.

Table 1: Data Analysis Frequency of Stay in Hotel

Frequency of stay No. of Respondents | Percentage
One Time 49 41
Two to Three Times 50 42
More than Three Times 21 17
Total 120 100

Table 2: Varieties of Food Items

Variety No. of Respondent Percentage
South Indian 62 52
North Indian 25 21

Arabian 20 16

Chinese 7 6

Others 6 5

Total 120 100

Table 3: Different Types of Rooms in Hotel

Type of Rooms No. of Respondent Percentage
A/C Room 58 48
Non-A/C Room 17 14
Single 19 16
Family 23 19
Double 3 3
Total 120 100

Thus it is clear from the above table that Majority (48%) of the respondents were belonging to the A/C Rooms range.

Table 4: Opinion on the Statement That “Excellent Hotels Keep Promise”

Thus it is clear from the above table the Majority (37%) of the respondents were Agree, with excellent hotels keep promise.

Response No. of Respondent | Percentage
Strongly Disagree 23 20
Disagree 18 15
Neutral 22 18
Agree 45 37
Strongly Agree 12 10
Total 120 100
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Hotels Have Neat Appearance

Response No. of Respondent | Percentage
Strongly Disagree 21 18
Disagree 18 15
Neutral 21 18
Agree 32 26
Strongly Agree 28 23
Total 120 100

Thus it is clear from the above table that Majority (26%) of the respondents were Agree, with hotels will be neat in
appearance.

VIl. SUGGESTIONS
> Itis better to improve the service delivery of Veg and Non veg food restaurants with Hygiene as well Quality.
» It required to adopt Pricing condition in rational mode.
» It requires using of the recipe ingredients in Natural Products.

VIIl. CONCLUSION
Marketing in the field of Veg and Non veg food highly competitive. The success of any player’s primary depends on the
retention of consumers and the strategies followed for that. As Tirunelveli city is highly populated with Youngsters. Who
preferred food items, it is necessary for taking steps to retain and to enhance the consumer fulfilment. If the suggested
measures are implemented it will helpful to survey in the competitive environment.

REFERENCES
[1] (G.S. Sureschander, Chandrasekharan Rajenderan R.N., 2002).
[2] Cohen and Aminion (1985), Research methods in education
[3] Mathews, J. (2008). Hotel Management. Jaipur, Raj., India: Pointer Publisher.

[4] www.medonnalds.com

20



