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Abstract: The contemporary agribusiness environment is characterized by shifting consumer preferences, globalization,
technological change, and institutional forces. Unlike traditional subsistence farming, modern agribusiness is entirely market-
based and uses market intelligence for strategic decision-making, product line expansion, and innovation. Simultaneously,
firm boundaries are continuously reshaped in relation to institutional, environmental, and transaction-cost rationales, so that
firms adopt governance structures and alliances/integration mechanisms that facilitate coordination throughout the value
chain. This is a literature based analysis, and aims to investigate the interplay of boundary spanning drivers and market
focused strategies in agribusiness growth. A systematic review of peer-reviewed articles, government reports, and industry
publications illustrate how institutional settings, trade agreements, climate change, digital technologies, and infrastructure
developments are boundary drivers that bound development. Market-based solutions such as cooperative development, value
chain consolidation, contract farming, and digital market platforms help firms improve their competitiveness, secure a stable
market channel, and foster innovation. Technological and organisational innovations mutually reinforce, creating
efficiencies, making processes transparent, and enabling scalability. However, as access to resources and use of technology
correspond to smallholders and marginalized actors, there is a need for inclusive pathways, capacity development and
equitable policy support. The synthesis highlights that effective agribusiness growth requires a holistic, agile and socially
responsible orientation to balance efficiency, innovation and market responsiveness with sustainability, equity and resilience.
The results are also of both theoretical and practical importance to policymakers, managers, and stakeholders desiring an
inclusive sustainable growth in contemporary agribusiness systems.
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L. INTRODUCTION

The agribusiness environment, emerging consumer demands, globalization and institutional pressures have profoundly
affected today's business climate. In contrast to the traditional subsistence agriculture, modern agribusiness firms are highly
market focused: top level decisions, such as product lines or channels of distribution are increasingly influenced by information
from the market or about the preferences of customers or even strategies for competitors. The issue of Market Orientation in
Agribusiness In agribusiness literature, market orientation has been extensively investigated and it is acknowledged that to the
extent a firm succeed in integrating its market intelligence into the organizational culture can predict demand movement and
innovate appropriately(Lindgreen, Hingley & Custance, 2010; Alshahry et al., 2015).

Meanwhile, the perimeter of agribusiness is growing and being reshaped by both institutional economics and
transaction cost economics. From the perspective of institutional theory, it is argued that firms reconfigure their governance
arrangements as a way to reduce the transaction costs E damage associated with activity in contracts, negotiation and
opportunism (Zylbersztajn & Farina, 1999). The first two authors have used this approach to demonstrate that agribusinesses
are “enlarged Coasian firms” and therefore may internalize or externalize activities, due to governance costs (Zylbersztajn &
Farina, 1999; Zylbersztajn, 2005).

The combination of a strong market orientation and redefined firm boundaries is especially relevant when agrifoods
firms expand. According to empirical articles, market oriented agribusiness firms are more committed to both exploratory and
exploitative innovation that enables the exploration of new markets as well as product categories (Corchuelo, Sama-Berrocal &
colleagues, 2024). Firms also change the way of operation for example by contract, alliance or vertical integration to control
the transaction costs and to implement coordination along the value chain (Trienekens et al.)

In terms of theory, an integration of these two market-oriented and boundary-focused concepts is essential for
comprehending the manner in which agribusiness organisations develop and maintain competitive advantage. Although the
Resource-Based View (RBV) highlights internal competencies (Wernerfelt, 1984; Barney,1991), in agribusiness, the role of
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external governance structures - contracts and institutions- is also important (Zylbersztajn & Farina, 1999). This duality also
provides a richer context by combining internal resource-based power with external market and institutional features.

This literature review is based on the intention to integrate studies of market orientation and boundary governance in
agribusiness. Second, the paper synthesizes empirical and conceptual work examining how market orientation, particularly in
agribusiness, influences innovation, scaling, and value chain integration. Second, the paper addresses institutional and
transaction-cost explanations of firm boundaries analysing how agribusinesses reconfigure governance in order to expand. The
last aspect the paper outlines is how a combination of these approaches determines the modelling of agribusiness expansion
and its managerial and policy implications.

II. METHODOLOGY

A literature-based study design was used to explore the interaction between market-oriented and boundary-driven
moves in agribusiness expansion. Applicable peer-reviewed journal articles, government reports, industry publications and
institutional studies were systematically gathered and reviewed to focus on the primary drivers of boundaries those that are at
the institutional, environmental or political or environmental level stakeholder centered factors or stakeholder perspectives,
technological level competitiveness or innovation or market-centered products strategies that enable competitiveness
innovation and inclusive growth. The criterion in selecting sources was relevance, credibility and timeliness particularly those
with empirical bases coming from the Philippine agribusiness setting extracted from global studies of comparison. Thematic
synthesis of the findings across studies identified patterns in technological uptake, collaborative development, value chain
integrative measures, and policy interventions, especially examining how these imperatives and interventions combined to
influence processes of agribusiness expansion. Drawing from transaction cost economics, institutional theory and resource-
based perspectives, the study developed a conceptual framework that explains how external pressures penetrate into
agribusinesses through "entry points" and what internal strategies could be used to scale inclusively and sustainably.

III. LITERATURE REVIEW

A) Boundary Drivers in Agribusiness Expansion

Boundary drivers are influences that shape the operational, spatial and functional boundaries of agribusiness firms,
including resource flows, governance structures and innovative capability. These drivers range from institutional, structural and
environmental pressures that force firms to stretch their boundaries in order to respond more competently to the complexity of
the markets (Zylbersztajn & Farina, 1999). Under the agriculture 4.0 paradigm digital technologies are causing a radical
transformation of farming practices by incorporating precision tools, and smart remote sensing and mobile based platforms to
enable smallholders and cooperatives make their husbandry more productive and timely access real-time price information
(Briones et al., 2023; Cordero & Park, 2023). At the same time, advances in logistics including cold chain infrastructure and
regional transport centers, lower postharvest losses and improve efficiency of market access by changing the structural and
spatial boundaries of agribusiness (U.S. Trade & Investment Agency, 2025). Policies that enhance credit access,
cooperative(s) governance, and institutions support also serve as boundary spanners for farms and agri-businesses to upscale
operations and gain access to new markets (BusinessWorld, 2019; Content. ph, 2024). Second, consumer demands for quality
and sustainability are further pressuring agri-business actors in places like Cordillera, Mindoro, and Quezon to increase the
intensity of their production practices, acquire certification schemes and re-arrange supply chains so as to align these with
global norms (PNA, 2025; SEARCA 2024).

Climate change is yet another important boundary driver, which requires agribusinesses to adapt their operational and
strategic functions to allow for quality production and resilience. The more frequent and extreme weather conditions, the
typhoons and longer periods of droughts which need to adopt climate-smart agricultural practices, such as drought-tolerant
crops, efficient irrigation technologies, and soil conservation (Rockstrom et al., 2020; FAO, 2016). This environmental
pressure is broadening its scope of agribusiness, where firms and cooperatives need to incorporate adaptive management, risk
reduction and sustainability in their routine operations. Meanwhile, regional and global trade deals like the Regional
Comprehensive Economic Partnership (RCEP) are reshaping the competitive landscape, as new export possibilities emerge
alongside greater import competition. The higher the quality, safety and certification that firms are required to adhere to in
delivering on their contractual obligations through improved organizational structures, corporate governance system and chain
collaboration (Trienekens et al., 2011; Briones et al., 2023).

Base drivers also intersect with market and social dynamics that influence resource allocation and strategic decisions.
Agribusinesses tend to feel encouraged to invest in traceability systems and sustainable production practices, cooperative-led
projects aimed at increasing market standing with higher consumer attention for environmentally friendlier, ethically produced
goods (PNA, 2025; SEARCA, 2024). These are social pressures flexible institutions may (re)position themselves to address
especially in the niche-oriented market sectors organic products, certified coffee and sustainable produced livestock being
prime examples where both technological and institutional adaptations are necessary to meet these consumer demands. In
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doing so, the boundary drivers not only operate as constraints but also serve as triggers that push agribusinesses to enlarge their
operational, structural and relational boundaries in order to attain competitiveness and sustainability (Zylbersztajn & Farina
1999; Briones et al., 2023).

B) Market-Centered Approaches in Agribusiness Expansion

Market-led approaches illustrate how agri-business actors strategically react to the pressure of boundary drivers in their
ability to compete and grow sustainably. Cooperatives, for example, continue to be a primary institution in combining
resources, lowering transaction costs and achieving greater bargaining power in the value chains (Quilloy & Sumalde, 2015;
CDA, 2025). These institutional structures enables smallholders to benefit from inputs, support services and markets more
efficiently so that overcome limitations arising from structural and those of an institutional nature. Direct connections between
eaters and farmers through public-private partnerships such as those established by the Department of Agriculture’s Kadiwa
project enhance food supply security and market predictability, as well as mitigate risks associated with volatile markets
(Context. ph, 2024). Programs such as these underscore the value of institutions that facilitate market-driven strategies by
providing infrastructure support for investment, innovation and collective action.

Vertical integration is also an important aspect of market-oriented approaches. This can stabilize the demand and
reduce dependence on volatile open markets. Institutional agreements between producers, processors and marketers provide
risk sharing, ensure revenue streams and enforce quality standards that boost productivity and compliance with industry norms
(PNA, 2025). Technological innovations, such as digital market places or mobile applications, also enable farmers by allowing
them to access buyers directly and get transparency in pricing as well as build their brand (Briones et al., 2023). Most
especially, cooperatives involved in processing and promotion (ensuring products are different from all others because of taste,
functional relevance, or pedigree) as seen among coffee producers in Benguet have been able to elbow out imported goods
placing market-ledness at the forefront for better access to markets and earnings.

However, market-oriented solutions bring their own complexities, particularly in terms of issues of equality and access.
Even if digital marketplaces, such as Mayani and Agro-Digital PH, are introduced to bring farmers and urban consumers into
direct contact with each other, concerns over data ownership, revenue sharing and access to technology may potentially
disadvan-tage smaller or marginalized producers (Briones et al., 2023). Service agreements Contracts or contract-farming
arrangements, as practiced by multinational agribusinesses like Jollibee, manage demand and quality, but they also involve
requirements for capacity and compliance that smallholders may not be able to fulfill (Quilloy & Sumalde 2015). Hence,
market-driven strategies have to be backed up by supportive policies, including capacity building, cooperative development,
and digital literacy initiatives, to ensure that competitive gains are equitably shared along the agribusiness value chain.

C) Technological and Innovation Drivers

Technology , as a frontier driver and market-enabling factor, determines the productivity dynamics, quality, efficiency,
and traceability of agribusiness systems. Digitisation tools including precision agriculture, IoT devices, and blockchain
applications enable real-time monitoring of crops, animals, and logistics; leading to better decision-making, lower resource
waste and higher compliance with safety and quality requirements (World Bank 2021 Briones et al. 2023). In addition to its
capacity to automatize processing and distribution chains so as to improve operations, cost-efficiency, and traceability required
by local and international consumers. These new technologies redefines firm boundaries and allwos that one firm has control
over different stages of the supply chain, from production to retailing, so they becomes more competitive on a dificult market
(Zylbersztajn & Farina, 1999).

Adoption of technology by agribusiness and smallholders is however not homogenous. Expensive costs, low technical
capacities and lack of infrastructure always limit the operation of modern tools which causing unbalanced returns throughout
value chain (Rockstrom et al., 2020). To mitigate these inequalities, inclusive innovation systems are essential that provide
technologies as well as attention to technologies’ training provision, extension service and digital literacy. By investing in
capacity and technology access for human labor, the agribusiness systems can take a responsibility to prevent the farmers from
being excluded when larger companies are scaling up business size as well as digitizing their operations (FAO, 2016).

Innovation further encompasses not only technological changes but also institutional and governance solutions that
promote market integration. The innovation of institutional contracts, cooperation and value chain coordination is a type of
social organizational innovation which runs parallel with technological change (Trienekens et al., 2011; CDA, 2025). When
technology adoption is combined with governance reforms and market-led strategies, agribusiness contributes not only to
operational efficiency and competitiveness but also to inclusive growth. So, technology and innovation work hand in glove as
both and boundary pushing force and market enabler.
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D) Synthesis of Drivers and Approaches

Boundary drivers and market-led approaches are deeply interconnected, influencing the possibilities and limits of
agribusiness expansion. Boundary drivers policies, trade agreements and technological change that exert pressures on and
create operating space, while market-based strategies offer mechanisms to strategically address these pressures (Briones et al.,
2023; Quilloy & Sumalde, 2015). Digital technologies, enabling infrastructure and public-private partnerships work only in
conjunction with cooperative behaviour, skill building and strong market institutions. Without these enabling conditions, the
promise of technological and institutional innovation may escape us especially for resource-poor smallholders and minoritized
farmers (Rockstrom et al., 2020).

In this literature, it is argued that boundary pressures lead to asymmetries since larger and richer firms are more able to
draw on new technologies, policies or market chances (Trienekens et al., 2011). Market-led approaches, such as contract
farming, developing cooperative organisations and digital marketplaces can play a role in reducing some of these inequalities;
but inclusivity must be a conscious objective. Farmers in the margins can be marginalized if policies and innovations are not
inclusive, underscoring the importance of a mixed approach that takes into account efficiency but combined with social equity
and environmental sustainability (Briones et al., 2023; SEARCA, 2024).

Overall success of agribusiness growth needs to have an appreciation for the natural synergy between boundary factors
and market-led approaches. A successful expanding process stands or falls with the capacity of the parties-in-interest to adjust
to external pressures using internal capabilities, technological support and institutional arrangements. The use of boundary-
sensitive approaches in conjunction with market-based instruments enables achieving the competitiveness, innovativeness and
sustainability of agribusinesses while ensuring a fair participation on the value chain by all parties. This review highlights that
the adoption of the integrated, adaptable and participatory approaches is a prerequisite in agribusiness divergent.

IV RESULTS AND DISCUSSION

The review of existing literature establishes that boundary drivers are crucial determinants of agribusiness
development, altering operational, structural, and functional boundaries. Institutional, natural, and technological pressures
drive firms to expand their geographical scope and embrace change in order to keep up with one another. Digital solutions,
including precision agriculture, IoT devices and mobile platforms improve productivity and market access for cooperatives or
smallholder groups (Briones et al.) Infrastructure developments such as cold chain logistics and regional transportation network
reduce postharvest losses and enhance farmers’ access to markets, demonstrating how structural and spatial limits can be
transcendent (U.S. Trade & Investment Agency, 2025). Furthermore, Lending support at policy level and promoting wider
access to credit, strengthening of CIG governance structure and streamlining institutional nutrition backstopping are
prerequisites for OCS scaling up and the increasing consumer demands on product standards ECVS traditional is pushing
enterprises to improve quality standards introduction of certification schemas (BusinessWorld, 2019; SEARCA, 2024). The
literature also points out that the boundary factors do not only restrict, but trigger agribusinesses to innovate, adjust and
enlarge responsibly.

Market-centered strategies became the principal strategic response to these boundary pressures, stressing stakeholder
cooperation, enabling and constraining structures, and value chain interlocking. With respect to this, the formation of
cooperatives has the effect of pooling assets, decreasing transaction costs and strengthening bargaining position facilitating
smallholders in dealing with market and institutional constraints more efficiently (Quilloy & Sumalde; 2015; CDA, 2025).
Public-private initiatives such as the Kadiwa program of the Department of Agriculture enable direct connections between
farmers and local consumers, moving food security along with getting steady demand (Context. ph, 2024). Innovative
technologies digital platforms, mobile applications, as well as blockchain enable the farmer to know the prices, creating his
brand and meeting quality standards (Briones et al., 2023). Nonetheless, these will also uncover differences: vulnerable farmers
frequently lag behind in taking up new technologies and engaging in contract arrangements, indicating that market-led
strategies require complementing with capacity building, digital literacy programs and inclusive policies to ensure fair benefit
distribution throughout the value chain.

In addition, the research reaffirms that technological and innovation drivers are synergistic with both boundary
pressures and market-based strategies. In Table 1 technological and institutional innovations in agriculture in developed and
developing countries such changes also encompass technological innovations, however, they are greatly supported by
innovative institutional changes including contracts with institutions, cooperative governance structures as well coordination
across value chains (Trienekens et al., 2011; World Bank, 2021) Fixing Prices Seventy years of empirical data show that
marketed prices reduce trans action costs and stimulate productive investment. However, technological uptake is uneven;
expensive cost, lack of skills and infrastructure are barriers for smallholders to make the most benefit out of it and may even
serve as means that increased competitive lag (Rockstrom et al., 2020). Inclusive networks of innovation are hence crucial to
make sure that what is retrieved from GMES implementation on productivity increase, traceability and market access benefits
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all involved communities. The literature identifies that successful agribusiness expansion depends on the interplay between
boundary and market-driven responses: pressures in boundaries create opportunities and constraints, and adaptive strategies,
technology absorption, and institutional support are critical to determining whether or not growth is also equitable, sustainable,
and resilient.

A compilation of reviewed studies reveals some vital lessons for agribusiness development. The integration of market
orientation with boundary governance is the first: it is crucial for scaling and being competitive. Companies that strategically
apply market intelligence in the face of external pressures are more likely to innovate and introduce new products and break
into new markets (Corchuelo, Sama-Berrocal and others, 2024). Secondly, gains from expansion are not equally shared; the
bigger and wealthier companies usually benefit more and exploit innovations in policy better than smallholders underscoring
the importance of inclusive practices that facilitate equitable participation (Trienekens et al. Recorded Sounds 2011; Briones et
al. 2023). Finally, integration at the technological, organizational and institutional levels is required to fully capture the benefits
of agribusiness expansion. It also proves that successful regional expansion is as much about governance and inclusivity as it
is about productivity and profit, with effective policies, cooperative frameworks, and digital advancements required driving
efficiency of operations, market access and social justice working in concert with one another.

It is hypothesized that the development of agribusiness in the Philippines and other similar contexts occurs only due to
a dynamic interplay between external forces and internal policies. Boundary drivers such as policies, climate changes, trade
agreements and technological innovations cause pressures and opportunities that affect firm behaviour. Market-driven
approaches including Agri-business development, Contract Farming, Value Chain integration and Digital innovation are
strategic responses to these pressures as competiveness and sustainability remain high on the agenda. But the equity and access
are crucial; and if inequalities are not addressed, the weakest will be left out of these new modalities, eventually stifling
growth in the long term. In conclusion, the results highlight that integrated flexible and more inclusive strategies need to be
adopted, ensuring a most efficient innovative but also socially responsible one in their expansion of contemporary
agribusiness.

V. CONCLUSION

This paper, based on literature findings, shows that the growth of contemporary agribusiness is driven by a dynamic
interplay of external boundary drivers and internal market-based imperatives. Boundary drivers involving institutional contexts
institutional regimes, technological advancements, environmental forces, trade arrangements and changing consumer
preferences are in turn the constraints but also triggers of firm growth as new scales of operations, organization structures or
roles can be established. In turn, agribusinesses adopt market-based strategies such as cooperative building, value chain
system construction, contract farming, and digital technology to improve competitiveness, access stable markets and encourage
innovation. The paper stresses the synergy effects between adopting new technology and organizational innovations, helping
companies to gain an optimal efficiency, transparency and responsiveness in their value chains. The unequal distribution of
resources and capacity among smallholders and the marginalized, however, highlights why inclusive mechanisms, capacity
enhancement, and even access are crucial to ensure that growth redounds to all. Finally, the results suggest that productive
agribusiness growth is well served by a holistic, adaptive and socially responsible operating paradigm a balancing act of
operational efficiency, technology leverage and market intelligence against sustainability, equity and resilience. By tactically
matching internal resources to external pressures, agribusiness enterprises can gain competitive advantage while also driving
inclusive and sustainability development in agriculture.

VI. REFERENCES

[1]  Alshahry, A. A. S., Wang, A., & Akhunjonov, U. (2015). Market orientation and innovation: A review of literature. International Journal of Innovation
and Economic Development, 1(1), 17-26.

[2] Briones, R. M., Galang, I. M. R., & Latigar, J. S. (2023). Transforming Philippine agri-food systems with digital technology: Extent, prospects, and
inclusiveness (Discussion Paper No. 2023-29). Philippine Institute for Development Studies. https://doi.org/10.62986/dp2023.29

[3] BusinessWorld. (2019, February 11). LANDBANK loans to agribusiness rise 83% in 2018. BusinessWorld Online.
https://www.bworldonline.com/editors-picks/2019/02/11/213783/landbank-loans-to-agribusiness-rise-83-in-2018/

[4]  Context.ph. (2024, October 10). Kadiwa stores to partner with cooperatives for ‘rapid expansion’. https://context.ph/2024/10/10/da-amas-partners-with-
farmer-cooperatives-to-boost-kadiwa-expansion/

[5] Corchuelo, B., Sama-Berrocal, C., & others. (2024). The key role of market orientation in innovation ambidexterity in agribusiness firms. Review of
Managerial Science.

[6] Cordero, J. A. G., & Park, T. (2023). Transforming Philippine agriculture through Agriculture 4.0. Precision Agriculture Science & Technology, 5(4),
201-214. https://www.researchgate.net/publication/377351004

[71  Department of Agriculture. (2022, July). DA-10 adopts collaborative marketing strategy with cooperatives after viral dumping of Bukidnon tomatoes.
https://www.da.gov.ph/da-10-adopts-collaborative-marketing-strategy-with-cooperatives-after-viral-dumping-of-bukidnon-tomatoes/

[8] Lindgreen, A., Hingley, M., & Custance, P. (Eds.). (2010). Market Orientation: Transforming Food and Agribusiness Around the Customer. Routledge.

[91 Macaumbao, W. B., & Bandera, A. D. (2025). A review on financial management practices and their implications. American Journal of Economics and
Business Innovation, 4(3), 80—-85. https://doi.org/10.54536/ajebi.v4i3.5988

[10] Philippine News Agency. (2025, June 26). DA-Cordillera linkage event yields regular market for coops. https://www.pna.gov.ph/articles/1253032


https://doi.org/10.62986/dp2023.29
https://www.bworldonline.com/editors-picks/2019/02/11/213783/landbank-loans-to-agribusiness-rise-83-in-2018/
https://context.ph/2024/10/10/da-amas-partners-with-farmer-cooperatives-to-boost-kadiwa-expansion/
https://context.ph/2024/10/10/da-amas-partners-with-farmer-cooperatives-to-boost-kadiwa-expansion/
https://www.researchgate.net/publication/377351004
https://www.da.gov.ph/da-10-adopts-collaborative-marketing-strategy-with-cooperatives-after-viral-dumping-of-bukidnon-tomatoes/
https://doi.org/10.54536/ajebi.v4i3.5988
https://www.pna.gov.ph/articles/1253032

Fahima D. Alimoden & Abdani D. Bandera / IRJEMS, 4(10), 115-120, 2025

Quilloy, K. P., & Sumalde, Z. M. (2015). Improving marketing efficiency through agricultural cooperatives: Successful cases in the Philippines. FFTC
Agricultural Policy Platform. https:/ap.fftc.org.tw/article/946

Rockstrom, J., Edenhofer, O., Gaertner, J., & DeClerck, F. (2020). Planet-proofing the global food system. Nature Food, 1(1), 3-5.

SEARCA. (2024, July 5). Oriental Mindoro, Quezon cooperatives grow stronger with SEARCA. https://www.searca.org/press/oriental-mindoro-
quezon-cooperatives-grow-stronger-searca

Trienekens, J., et al. (2011). Governance and value chain structure in agribusiness: A transaction-cost economics perspective. International Food and
Agribusiness Management Review, 14(2).

U.S. Trade & Investment Agency. (2025). Philippines: Agribusiness food distribution infrastructure modernization. https://www.trade.gov/market-
intelligence/philippines-agribusiness-food-distribution-infrastructure-modernization

World Bank. (2021). Enabling the business of agriculture 2021: Comparing regulatory good practices. World Bank Group.

Zylbersztajn, D., & Farina, E. M. M. Q. (1999). Agribusiness systems analysis: origin, evolution and research perspectives. RAUSP — Revista de
Administra¢do de Empresas, 52(1), 1-17.


https://ap.fftc.org.tw/article/946
https://www.searca.org/press/oriental-mindoro-quezon-cooperatives-grow-stronger-searca
https://www.searca.org/press/oriental-mindoro-quezon-cooperatives-grow-stronger-searca
https://www.trade.gov/market-intelligence/philippines-agribusiness-food-distribution-infrastructure-modernization
https://www.trade.gov/market-intelligence/philippines-agribusiness-food-distribution-infrastructure-modernization

